











clickstream data as a targeting attribute still significantly improves both
topline and bottom-line results.

With several top email service providers and Web analytics firms
establishing partnerships to ease the burdens of passing data between
platforms, leveraging Web-site clickstream data has never been easier.
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Do Internet Users Want Their Cookies?

Many Internet users regularly delete their cookies—the small tracking files
placed on users’ computers by Web sites.

Web sites use cookies to store visitor histories, personalize visitors’ brows
ing experience and to measure the effectiveness of marketing campaigns
and site enhancements.

“If users delete cookies, accurate long-term measurement of consumer
behavior on the site is severely compromised,” said JupiterResearch in

a statement announcing its newly released report, “Measuring Unique
Visitors: Addressing the Dramatic Decline in the Accuracy of Cookie-Based
Measurement.”

Lost in the ensuing uproar was JupiterResearch’s finding that only
1 percent of Internet users delete first-party cookies—cookies set
by the site itself.
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In a column for iMedia Connection, ThinkMetrics CEO Brandt Dainow
reminded marketers of this crucial distinction, saying, “People don't
mind if a site they choose to visit sets a cookie ... (cookie deletion)

is only a problem if you use analytics software running on

another company’s Web site which sets a cookie through yours—a
third-party cookie.

“User behavior is telling us pretty clearly that third-party cookies are
unacceptable,” he said.

When setting up an integration between your messaging and Web
analytics programs, be sure to solicit your vendors’ insights regarding
the use of first-party and third-party cookies and the issue of cookie
rejection and deletion as it relates to your unique business situation.



